
MAXIMISING MARKETING IMPACT 

WITH MINIMAL SPEND



WELCOME



Ian Hunt

Chief Customer Officer 
RAKEZ



Mark Hamill

CEO
ARCET Global



THIS EVENT IS ABOUT 

YOU!



AGENDA
09:30 Welcome and Networking

10:00 Welcome Note by Ian Hunt, Chief Customer Experience, RAKEZ

10:05 Introduction by Mark Hamill, CEO of ARCET Global

10:10 Growing my business through content – David Singleton, Founder, Oraculi

10:35 Practical tools to maximise marketing with minimal spend – Anas Almarie, Founder, Social Station

11:00 Networking

11:30 End of Programme



compass.rakez.com/events

ALL EVENTS ON COMPASS WEBSITE

ATTEND, EARN, WIN!
Each time you attend a RAKEZ Growth
Series event, you earn a virtual raffle
ticket. The more events you attend, the
more chances you have to win incredible
prizes at the end of the year!

https://compass.rakez.com/events


NEXT EVENTS

19 MARCH 2025

Event 3: Closing the deal: 
Proven sales techniques to 
drive growth

16 APRIL 2025

Event 4: Mastering Financial 
Management: Smart Money 
Strategies for SMEs​



MAXIMISING MARKETING IMPACT 

WITH MINIMAL SPEND



TODAY’S SPEAKERS

Anas Almarie
Founder, Social Station

David Singleton
Founder, Oraculi





































GROWTHSERIES

with

Grow Your Business with 

Digital Marketing, Social Media, And AI



I HELP ORGANISATIONS

TO GROW DIGITALLY

Anas Almarie | يأنس المرع 



This session is dedicated for client side not agency



Knowledge Check 



Knowledge Check

What is the most 

used social media 

platform in the 

UAE ?



GROWTHSERIES
Grow Your Business Using 

Digital Marketing | Social Media | AI



Takeaways



Session Takeaways



Digital Marketing 
Strategy



Marketing Funnel



Marketing Funnel



Aligning Marketing Funnel with Marketing Channels

1. Content Marketing

2. Display & Video Advertising

3. Social Media Marketing

1. Search Engine Optimisation (SEO)

2. Paid Search (PPC)

3. Paid Social Media

1. Email Marketing
2. Automation
3. Paid Social Media



Social Media 
Strategy



Social Media Strategy



Social Media Strategy

https://gitmind.com/app/docs/m5z6bnfo


Session Takeaways



Content Marketing 
Strategy



The Content Wheel 



Takeaways



Will AI replace humans?



Humans will never be replaced by AI;

they’ll be replaced by

Humans who adopted AI.



Knowledge Check

What is the most 

used social media 

platform in the 

UAE ?





World’s Digital Report

https://datareportal.com/global-digital-yearbook

https://datareportal.com/global-digital-yearbook


Marketing Brand Protection Branding



Slides are available



Let’s Grow



Survey



THANK YOU
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