
DON'T JUST TELL IT - SELL IT! 
BRAND STORYTELLING &

CONTENT THAT CONVERTS



AGENDA
9:30 Networking 

10:00 Welcome note and acknowledgments by Ian Hunt, Chief Experience Officer, RAKEZ

10:05 Introduction by Mark Hamill, CEO of ARCET Global

10:10 How Formulate Agency helps brands tell their story – Dan Brown, Co-Founder, Formulate Creative Agency
 
10:30 Al Wathba Insurance, Our Story – Zeeshan Haider, Al Wathba Insurance

10:50 Q & A

11:00 Networking 

11:30 End of Programme



compass.rakez.com/events

ALL EVENTS ON COMPASS WEBSITE

Follow like and share:

@mycompassrak
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NEXT EVENTS

24 SEPTEMBER 2025

Event 8: Scaling Smart: 
Overcoming Key Challenges in 
Business Growth

22 OCTOBER 2025

Event 9: Winning Customers for 
Life: Retention Strategies That 
Drive Loyalty



TODAY’S SPEAKERS

Zeeshan Haider
Head of Marketing

Al Wathba Insurance

Dan Brown
Co-Founder

Formulate Creative Agency











































































Brand Storytelling: 

From Heart to Market



Insurance!



Brand Storytelling: From Heart to Market

From "Cheaters and Liars" to "Care Beyond Coverage!"

Cheaters and Liars Care Beyond Coverage!



Brand Storytelling: From Heart to Market

(Especially in Unloved Industries)

Why Storytelling Matters

Insurance is a grudge 
buy, no one loves it.

But they’ll remember how 
you made them feel.

The best story isn’t yours, it’s 
your customer’s.

From insurance to cupcakes, 
storytelling connects.



Brand Storytelling: From Heart to Market

The problem with the old approach!

Always on Sale. Always on Mute.

Discounts don’t build loyalty. Low price = Low trust Being loud ≠ Being heard. Stopped selling and started serving.



Brand Storytelling: From Heart to Market

Becoming the Voice of the Customer

Inside-Out Storytelling

We listened to every bad review, every angry message. Then we acted on them in operations, service, claims, and communications.

3.8

4.4
Google Ratings

  

Response time improved by 38%

Response Time

Claims empathy score significantly up

Claims Empathy Score



Brand Storytelling: From Heart to Market

Start With Why, Not What – (Inspired by Simon Sinek)

People don’t buy what you do, they buy why you do it!

What: We sell insurance.

Old Way

How: Competitive pricing, claim 
processing.

Why: Because we’re an 
insurance company.

How: Through empathy, 
simplicity, and speed.

What: We offer insurance.
Why: We believe people 

deserve to be cared for, not 
just covered.

New Way



Brand Storytelling: From Heart to Market

A Tagline That Became a Culture

A Promise Trained AgentsAI Avatars to Explain JargonEmpowered Claims Teams
Changed how we marketed  and 

how we behaved.



Brand Storytelling: From Heart to Market

You Don’t Need a Department. Just a Voice.

Small Business? Big Story. 

Share your founder’s story 
e.g. SQUATWOLF 

Do a short customer interview. 
Share their stories, their struggle.

E.g. Nike

Show your team!

Take your viewers
 behind the curtain.

Answer FAQs as reels!



Brand Storytelling: From Heart to Market

Your Story is Your Moat From Transaction to Transformation

Price is easy to copy. Story isn’t. Brands fade. Stories last. Marketing changes minds. Storytelling changes hearts.



Brand Storytelling: From Heart to Market

Change, if you must! 

And our story changed, because we changed!



Brand Storytelling: From Heart to Market

Let’s Talk About Your Story!

• What’s one story only your business can tell?

• What do your reviews say and what are they really saying?



THANK YOU!
شــكـــــــراً على الحــــــــضور



THANK YOU!
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